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Most people with hearing loss have not been pddibusavvy in the past. Many
aren’t today. But a revolution is in the makingeveral things are contributing.
Hearing aids, Cochlear implants and assistive teldgy are dramatically better
now. They are even becoming fashionable. Peaplstarting to move beyond
hiding and denying their loss and are learning hmwake the most of their hearing
... with technology, strategies and behaviors. Pnesentation covers that
revolution and suggests to people with hearing (asd to those serve them), that
it's time to get on that band wagon.
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Until recently there wasn’t much that could be dabeut hearing loss.
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This should make you feel happy about today’s Ingaaids.
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Early electronic aids weren’t so hot either.
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Hearing aid creativity mainly focused on hiding #ids, since they didn’t have
much else to crow about.
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Ear-Level aids were reasonably useful, but tedilyievere not very advanced, and
the focus was still on hiding the aids and makimen smaller. Making them “flesh
colored” didn’t do much to make them appealingiaviSible”.
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We took this quick tour through history to give y@sense of just how far we've
come. And how much better the future can be fopfeewith hearing loss.
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There are depending on the estimates, well ov&@0BQpeople with hearing loss.
There’s an explosion in technology and resourcedlae to help people with
hearing loss. A small, but enthusiastic nucleugeaiple are effectively helping
themselves and others with hearing loss through AlBAd Internet resources.



The number of people with hearing loss is large getting larger. Noise is
everywhere and many young people are losing tlegirihg as they abuse music
players. In 1900, the average lifespan was 49nbwt people routinely live much
longer so the percentage of people with hearing iacreasing. The majority of
children who are “born deaf” are getting Cochleapllants and will have a hearing
loss instead of being deaf. The range of lossascin be helped with Hearing
Aids, Cls and assistive technology has dramatidaibadened the potential for a
meaningful improvement for people with hearing loss
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These things are signs that a revolution is undgrwa



A technology explosion is helping spur the revalatitoo.



None of these were available 30 years ago. Athein can make a huge difference
for people with hearing loss.
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“Never doubt that a small group of thoughtful, comm
change the world; indeed, it's the only thing that

Margaret Mead
Join the revolution!

itted citizens can
ever has.”
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Everybody’s doing it ... it works better and peopte eecognizing that the “stigma”
was a mirage.



You can leave this one out, but | had a membeh@fiudience come up and | put
them in a bright red sports coat and we did a Iséf of me buying a car the
wrong way. They were the used car dealer, andsltha “customer”.

Customer: My wife says | need to buy a car. I'daally want one, but if | have
to have one, I'd like one that solves all my traorggtion problems and doesn’t
require me to know anything about it.

Dealer: I've got exactly the car for you, and yeon’t have to know anything
about it.

Question: do you think that customer is goingécakhappy car owner?:
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This presentation was designed to be presentedhaja hearing loss conference in
NC. Most of the attendees were, indeed, alreadyysa

But for those who weren't it's easy to join the okution. All you have to do is help
yourself and help others. That's what HLAA is abou
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The destructive behavior of the past is beingaegd with practical behavior that is
much more effective.
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To help yourself, you need to understand a fewgshatbout hearing and hearing
loss. There’s not time to teach all that here,itmitvidely available for those who
want to learn.



Be prepared to discuss which of these needs areriamp to you and your hearing.
If your hearing health care professional undersaymalir interests, they can better
focus on satisfying your needs.
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Seek out people who are successfully dealing wighr hearing loss and learn from
them. Don’t ask someone who'’s hearing aids ateardrawer.
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Some common strategy tips. Making the most of ymaring means managing the

situation effectively. It's a lot more than jusiying a hearing aid.



Never buy a hearing aid based on a “hearing sangéniGet all the free screenings
you want, but a professional evaluation can haveieh better chance at
identifying the cause and best options for youtdidgawith your hearing loss. It's

also important to rule out causes that could beerserious than just a hearing loss.

In rare situations, hearing loss can be a symptosermous medical problems that
need attention (or else).

Choosing the fitter may be more important than ehapthe brand.
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Don’t make the classic mistake of putting vanitg dimvisiblity” first. Put hearing
better first and make that very clear to your paevi

Learn about styles, brands and features.

Small isn't likely to be better. Don’t buy a heggiaid until you can hame at least
three features that you want in your aids ... hintzisibility isn’t one of them.

You don’t have to buy your hearing aids from thstfperson who measures your
hearing.

Discuss your rights up front.
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No time to explain these in detail ... see glossamyvaw.nchearingloss.org.



There’s no better way to become a savvy consunaertihstart helping yourself

and others through Hearing Loss Association of Acaer



There’s a lot that still needs improving. If yoancwork with HLAA or your local
chapter (or start one) on things like this, yob# helping yourself as well as others.
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This page was really to warn the professionalsghavy consumers are coming.

They won't be swayed by “it’s invisible” or “so sthao one will know”. They'll
expect you to be positive about telecoils, dirawianics, FM, bluetooth. They'll
expect and participate in give and take fittings.

Even if your audience doesn’t have any hearinggagibnals in it, the bullets
provide some idea for consumers to consider in whhtok for in a consumer
oriented provider.



More advice to the professionals
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Why isn’t all of this available in every hearinglgrovider’s office? It is becoming
part of some offices ... these will be the successfides of the future because
they dramatically illustrate how the provider caaé®ut the consumer.
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More advice for professionals.
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Obviously, this is just a quick summary and clossteggement.
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