~ Basic Understanding of Hearing Loss ~
~ Coping_Techniques ~

~ Assistive Technology -~




Deaf* vs. “Hard of Hearing”

Most hard of hearing people have residual hearing
that is, or can be, augmented by technology such as
hearing aids

It must be noted that the Hard of Hearing
communicate through the auditory process and the
deaf* through a visual one.

While there are superficial similarities between th ese 2 groups, there
are profound differences as well and to ignore them IS a great injustice
to hard of hearing people




Hearing Loss Prevalence

Hearing loss:

Is one of the most prevalent chronic conditions
In the United States, affecting more than nine
million Americans over the age of 65 and 10 million
Americans age 45 to 64.

« Approximately three out of five older

Americans with hearing loss and six out of seven

middle-aged Americans with hearing loss do not
ﬁse hearing aids.
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The Human Auditory System
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Causes of Hearing Loss




‘ "TREATING” HEARING LOSS
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CONDUCTIVE
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SENSORINEURAL
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k What sounds do we miss with aging?
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Commercial Smoke Alarms:
Barely audible to an 80 year
old and certainly will not wake
them!




HEARING AIDS COME IN MANY
SIZES, COLORS AND SHAPES
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6 new styles of BTE Hearing Aids

@@



MAJOR HEARING AID FEATURES THAT HAVE
BEEN DEVELOPED IN RECENT YEARS
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LITERALLY DOZENS OF HEARING
AID MANUFACTURERS
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What I1s a Telecoll?
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BEYOND HEARING AIDS
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SIGNING THE ALPHABET
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LIP READING
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SERVICE ANIMALS




COCHLEAR IMPLANT
(External & Internal Devices)



COCHLEAR IMPLANT
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CAUTION: BUMPS IN THE
"HEARING” ROAD AHEAD
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BLUFFING
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Planning Ahe
ad
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?7? HEARING LOSS QUIZ 7?7
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DISCUSSING THE QUIZ ABOVE
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COPING WITH HEARING LOSS
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AT THE RESTAURANT
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COPING @ THE AIRPORT

'-)1$



COPING WHILE DRIVING




More TIPS for HOH Drivers
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COMMUNICATION TIPS FOR THE
————— HEARING PERSON




Signs/ Decals/ Logo’s
for People with Hearing LosS




TIPS FOR THE PERSON
WITH HEARING LOSS (1)
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TIPS FOR THE PERSON
WITH HEARING LOSS (2)

Pay attention.

Concentrate on the speaker ... Even
people with normal hearing use visual
cues of facial expressions, body
language and lip movement to help
them understand better. As a hard of
hearing person, you must learn to use
these as effectively as possible.



BEYOND HEARING AIDS
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Television




A DISCUSSION OF
ASSISTIVE DEVICES
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Why Use Assistive Listening
Devices?
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Watching TV:
Choice of Infra red or FM systems
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Alarm Clocks




Doorbell




Lifetone HL Bedside Fire Alarm and
Clock with Lifetone Bed Shaker
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Telephones “Booster” Accessories
and Communication Aids

0 (# & $ ("
P RF " &+ ((+ ] 19
$(3$,.* (% I*#+% " (
% %+$ ((#& 9+ "
%** &
$( '0&
IF& &0 &
(+/ %*&'0)"" F9%!
( &%+'S %*F( & %) &"




CapTel 200 ~ A
Captioning Telephone
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CAPTEL INFORMATION
(CONTINUED)
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Miscellaneous Notes on CapTel
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WebCapTel
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CAPTEL 800i
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Brochures and Catalogs




More True or False Questions??
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DISCUSSION OF PREVIOUS QUIZ
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QUESTIONS?
We're all ears!




